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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Petition for Cancellation

Notice is hereby given that the following party requests to cancel indicated registration.

Petitioner Information

Name Jobble, Inc.

Entity Corporation Citizenship Delaware

Address 39 Woodstock Road, Suite #1
Brighton, MA 02135
UNITED STATES

Attorney informa-
tion

Eric I. Collins
Furman Gregory Deptula
100 Franklin Street, 7th FL
Boston, MA 02110
UNITED STATES
docketing@fgd-law.com, eric@fgd-law.com, karin@fgd-law.com
Phone:617-275-4225

Registration Subject to Cancellation

Registration No 3945072 Registration date 04/12/2011

Registrant Jobblehead.com, LLC
#103
Los Angeles, CA 90024
UNITED STATES

Goods/Services Subject to Cancellation

Class 035. First Use: 2010/09/15 First Use In Commerce: 2010/09/15
All goods and services in the class are cancelled, namely: On-line business networking services

Grounds for Cancellation

Abandonment Trademark Act section 14

Attachments Petition for Cancellation EXECUTED w Exhibits.pdf(2010735 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /Eric I. Collins/

Name Eric I. Collins

Date 03/08/2016
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EXHIBIT 1 



To: Jobble, Inc. (docketing@fgd-law.com)

Subject: U.S. TRADEMARK APPLICATION NO. 86708134 - JOBBLE - 333.002

Sent: 11/16/2015 9:39:52 AM

Sent As: ECOM113@USPTO.GOV
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UNITED STATES PATENT AND TRADEMARK OFFICE (USPTO)
OFFICE ACTION (OFFICIAL LETTER) ABOUT APPLICANT’S TRADEMARK APPLICATION

 
U.S. APPLICATION SERIAL NO.  86708134

 

MARK: JOBBLE

 

 

        

*86708134*
CORRESPONDENT ADDRESS:

       ERIC I. COLLINS

       Furman Gregory Deptula

       100 Franklin St Fl 7

       Boston, MA 02110-1538

       

 
CLICK HERE TO RESPOND TO THIS LETTER:
http://www.uspto.gov/trademarks/teas/response_forms.jsp

 
VIEW YOUR APPLICATION FILE

 
APPLICANT: Jobble, Inc.

 

 
 

CORRESPONDENT’S REFERENCE/DOCKET NO :  

       333.002

CORRESPONDENT E-MAIL ADDRESS: 

       docketing@fgd-law.com

 

 

 

OFFICE ACTION
 

STRICT DEADLINE TO RESPOND TO THIS LETTER
TO AVOID ABANDONMENT OF APPLICANT’S TRADEMARK APPLICATION, THE USPTO

MUST RECEIVE APPLICANT’S COMPLETE RESPONSE TO THIS LETTER WITHIN 6 MONTHS

OF THE ISSUE/MAILING DATE BELOW.

 

ISSUE/MAILING DATE: 11/16/2015

 

 

 

The referenced application has been reviewed by the assigned trademark examining attorney.  Applicant

must respond timely and completely to the issues below.  15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a),

2.65(a); TMEP §§711, 718.03.

 

SUMMARY OF ISSUES:

 

Section 2(d) Refusal – Likelihood of Confusion

Amendment of the Identification and Classification of Goods and Services Required

Clarification of the Number of Classes for Which Registration is Sought

Multiple Class Application Requirements
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SECTION 2(d) REFUSAL – LIKELIHOOD OF CONFUSION

Registration of the applied-for mark is refused because of a likelihood of confusion with the mark in U.S.

Registration No. 3945072.  Trademark Act Section 2(d), 15 U.S.C. §1052(d); see TMEP §§1207.01 et seq.

  See the enclosed registration.

 

Trademark Act Section 2(d) bars registration of an applied-for mark that so resembles a registered mark

that it is likely a potential consumer would be confused, mistaken, or deceived as to the source of the

goods and services of the applicant and registrant.  See 15 U.S.C. §1052(d).  A determination of likelihood

of confusion under Section 2(d) is made on a case-by case basis and the factors set forth in In re E. I. du

Pont de Nemours & Co., 476 F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973) aid in this

determination.  Citigroup Inc. v. Capital City Bank Grp., Inc., 637 F.3d 1344, 1349, 98 USPQ2d 1253,

1256 (Fed. Cir. 2011) (citing On-Line Careline, Inc. v. Am. Online, Inc., 229 F.3d 1080, 1085, 56

USPQ2d 1471, 1474 (Fed. Cir. 2000)).  Not all the du Pont factors, however, are necessarily relevant or of

equal weight, and any one of the factors may control in a given case, depending upon the evidence of

record.  Citigroup Inc. v. Capital City Bank Grp., Inc., 637 F.3d at 1355, 98 USPQ2d at 1260; In re

Majestic Distilling Co., 315 F.3d 1311, 1315, 65 USPQ2d 1201, 1204 (Fed. Cir. 2003); see In re E. I. du

Pont de Nemours & Co., 476 F.2d at 1361-62, 177 USPQ at 567.

 

In this case, the following factors are the most relevant:  similarity of the marks, similarity and nature of

the goods and services, and similarity of the trade channels of the goods and services.  See In re Viterra

Inc., 671 F.3d 1358, 1361-62, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012); In re Dakin’s Miniatures Inc. ,

59 USPQ2d 1593, 1595-96 (TTAB 1999); TMEP §§1207.01 et seq.

 

Applicant’s mark is JOBBLE for “[m] obile and web application providing employment opportunities to

the event planning market” in Class 09 and “[w] eb and mobile service providing employment

opportunities to the event planning market” in Class 35.   Registrant’s mark is JOBBLEHEAD for “[o]n-

line business networking services” in Class 35.

 

Similarity of the Marks

 

Marks are compared in their entireties for similarities in appearance, sound, connotation, and commercial

impression.  Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 110 USPQ2d

1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee

En 1772, 396 F. 3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP §1207.01(b)-(b)(v). 

“Similarity in any one of these elements may be sufficient to find the marks confusingly similar.”   In re

Davia, 110 USPQ2d 1810, 1812 (TTAB 2014) (citing In re 1st USA Realty Prof’ls , Inc., 84 USPQ2d

1581, 1586 (TTAB 2007)); In re White Swan Ltd., 8 USPQ2d 1534, 1535 (TTAB 1988)); TMEP

§1207.01(b).

 

In this case, the applicant’s mark is similar in sound, appearance, and commercial impression to the

registrant’s mark.   Both marks begin with the letters “ JOBBLE”, which are pronounced the same way in

both marks.  Moreover, the commercial impression of the marks are the same.  The term “ JOBBLE”

means “a choppy sea.”   See dictionary evidence at https://www.wordnik.com/words/jobble.  Therefore,

when consumer sees the term “ JOBBLE” in relation to the goods and services of the applicant and the

services of the registrant, a consumer will have the impression of a choppy sea.

 

Consumers are also generally more inclined to focus on the first word, prefix, or syllable in any trademark

or service mark.  See Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F.

https://www.wordnik.com/words/jobble


3d 1369, 1372, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005); Presto Prods., Inc. v. Nice-Pak Prods., Inc., 9

USPQ2d 1895, 1897 (TTAB 1988) (“it is often the first part of a mark which is most likely to be

impressed upon the mind of a purchaser and remembered” when making purchasing decisions).   In this

case, the first letters in the registrant’s mark and the only letters in the applicant’s mark are the letters “

JOBBLE”.   Therefore, when a consumer focuses on the first letters in each mark, the consumer will be

focusing on the same letters, that are pronounced the same way, and that create the same commercial

impression.

 

Moreover, the mere deletion of wording from a registered mark may not be sufficient to overcome a

likelihood of confusion.  See In re Mighty Leaf Tea, 601 F.3d 1342, 94 USPQ2d 1257 (Fed. Cir. 2010); In

re Optica Int’l , 196 USPQ 775, 778 (TTAB 1977); TMEP §1207.01(b)(ii)-(iii).  Applicant’s mark does

not create a distinct commercial impression because it contains the same common wording as the

registered mark, and there is no other wording to distinguish it from the registered mark.  Specifically, the

applicant has merely deleted the word “HEAD” from the mark of the registrant.   The deletion of this

matter does not obviate the similarities in sound, appearance, and commercial impression between the

marks. 

 

Because the marks are similar in sound, appearance, and commercial impression, because they share the

same dominant first element, and because the removal of the word “HEAD” from the registrant’s mark

does not obviate the similarities between the two marks, the marks are confusingly similar.

 

Relatedness of the Goods and Services

 

The goods and services of the parties need not be identical or even competitive to find a likelihood of

confusion.  See On-line Careline Inc. v. Am. Online Inc., 229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475

(Fed. Cir. 2000); Recot, Inc. v. Becton, 214 F.3d 1322, 1329, 54 USPQ2d 1894, 1898 (Fed. Cir. 2000)

(“[E] ven if the goods in question are different from, and thus not related to, one another in kind, the same

goods can be related in the mind of the consuming public as to the origin of the goods.”); TMEP

§1207.01(a)(i). 

 

The respective goods and services need only be “related in some manner and/or if the circumstances

surrounding their marketing [be] such that they could give rise to the mistaken belief that [the goods and

services] emanate from the same source.”   Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356,

1369, 101 USPQ2d 1713, 1722 (Fed. Cir. 2012) (quoting 7-Eleven Inc. v. Wechsler, 83 USPQ2d 1715,

1724 (TTAB 2007)); TMEP §1207.01(a)(i).

 

Mobile and web application providing employment opportunities to the event planning market

 

In this case, the “mobile and web application providing employment opportunities to the event planning

market” provided by the applicant is related to the “on-line business networking services” of the

registrant.  Specifically, similar goods and services involving employment opportunities and on-line

business networking are typically provided by companies under the same mark.  See third party evidence

of the goods and services being provided under the same mark at https://www.linkedin.com/ (providing

online networking services for business and employees, as well as offering a web application and a mobile

application that list and advertise employment opportunities),

http://coach.careerbuilder.com/?_ga=1.105318727.590880680.1447110622 (providing a web and mobile

application to search and find employment opportunities, as well as business networking services under

the Careerbuilder mark), and  http://resources.monster.com/ (providing online business networking

services and resources, as well as a mobile application and web application to find employment

https://www.linkedin.com/
http://coach.careerbuilder.com/?_ga=1.105318727.590880680.1447110622
http://resources.monster.com/


opportunities).

 

The trademark examining attorney has also attached evidence from the USPTO’s  X-Search database

consisting of a number of third-party marks registered for use in connection with the same or similar

goods and services as those of both applicant and registrant in this case.  This evidence shows that the

goods and services listed therein, namely “business networking” services and a web or mobile application

related to employment opportunities and recruiting, are of a kind that may emanate from a single source

under a single mark.  See In re Aquamar, Inc., 115 USPQ2d 1122, 1126 n.5 (TTAB 2015) (citing In re

Mucky Duck Mustard Co., 6 USPQ2d 1467, 1470 n.6 (TTAB 1988)); In re Albert Trostel & Sons Co., 29

USPQ2d 1783, 1785-86 (TTAB 1993); TMEP §1207.01(d)(iii).

 

See U.S. Registration Nos.: 4630819, 4554718, 4291531, 4378394, 4248359, 4082708, 3988713,

4693715, 3652720, and 4247571. 

 

Because the “mobile and web application providing employment opportunities to the event planning

market” provided by the applicant and the “on-line business networking services” of the registrant are

routinely provided by companies under the same mark, the goods and services are considered related.

 

Web and mobile service providing employment opportunities to the event planning market

 

In this case, the “web and mobile service providing employment opportunities to the event planning

market” provided by the applicant are related to the “on-line business networking services” of the

registrant because both services are commonly provided by companies under the same mark.  See third

party evidence at http://resources.monster.com/ (providing online business networking and information

and listings of employment opportunities through the wen and mobile devices under the mark Monster),

https://www.linkedin.com/mobile (providing business networking services as well as various employment

opportunity related services through the web and mobile devices under the LinkedIn mark), and

http://m.careerbuilder.com/ (providing online employment opportunity services through an online website

as well as business networking services under the CareerBuilder mark). 

 

The trademark examining attorney has also attached evidence from the USPTO’s  X-Search database

consisting of a number of third-party marks registered for use in connection with the same or similar

services as those of both applicant and registrant in this case.  This evidence shows that the services listed

therein, namely “business networking” services and “employment” opportunity related services, are of a

kind that may emanate from a single source under a single mark.  See In re Aquamar, Inc., 115 USPQ2d

1122, 1126 n.5 (TTAB 2015) (citing In re Mucky Duck Mustard Co., 6 USPQ2d 1467, 1470 n.6 (TTAB

1988)); In re Albert Trostel & Sons Co., 29 USPQ2d 1783, 1785-86 (TTAB 1993); TMEP

§1207.01(d)(iii).

 

See U.S. Registration Nos.: 4388174, 4189731, 4325409, 4183133, 4240727, 4351217, 4233199,

4351216, 4393236, and 4225412. 

 

Therefore, because the “web and mobile service providing employment opportunities to the event

planning market” of the applicant and the “on-line business networking services” of the registrant are

routinely provided by the same company under the same mark, the services are considered related.

 

Because the applicant’s mark is confusingly similar to the registrant’s mark, and because the applicant’s

goods and services are related to the services of the registrant, a likelihood of confusion exists and

registration is refused pursuant to Section 2(d) of the Trademark Act. 

http://resources.monster.com/
https://www.linkedin.com/mobile
http://m.careerbuilder.com/


 

Response to 2(d) Refusal

 

Although applicant’s mark has been refused registration, applicant may respond to the refusal by

submitting evidence and arguments in support of registration.

 

If applicant responds to the refusal, applicant must also respond to the requirements set forth below.

 

AMENDMENT OF THE IDENTIFICATION AND CLASSIFICATION OF GOODS AND SERVICES

REQUIRED

 
The applicant provided the following identification of goods and services:

 

Class 09 - Mobile and web application providing employment opportunities to the

event planning market

Class 35 - Web and mobile service providing employment opportunities to the event

planning market

 

The wording “mobile…application providing employment opportunities to the event planning market” in

the identification of goods is indefinite and must be clarified because the identification does not specify

that the application is downloadable.  See TMEP §1402.01.  Therefore, the applicant must amend the

identification to specify that the mobile application is downloadable. 

 

The wording “web application providing employment opportunities to the event planning market” in the

identification of goods is indefinite and overly broad and must be clarified because the identification does

not specify if the applicant is providing temporary use of a “non-downloadable” web application in Class

42, or if the web application is a “downloadable software application” in Class 09.   See TMEP §1402.01. 

Therefore, the applicant must not only amend the identification to indicate if the applicant is providing

temporary use of the non-downloadable web application or a web downloadable software application, but

the applicant must also properly classify the good or service. 

 

Moreover, the applicant’s specimens indicate that the applicant’s “mobile and web application” does not

provide employment opportunities, but instead lists or provides information about employment

opportunities in the event planning market.  Therefore, the applicant should also amend the identification

of goods and services to indicate that the downloadable mobile application and the non-downloadable web

application provide listings or information about employment opportunities in the event planning market. 

 

The wording “web and mobile service providing employment opportunities to the event planning market”

in the identification of services is indefinite and must be clarified because the nature of the services and

how they are being provided online and through a mobile device is not clear.  See TMEP §1402.01. 

Applicant must amend this wording to specify the common commercial or generic name for the services. 

If there is no common commercial or generic name for the services, then applicant must describe the

nature of the services as well as their main purpose, channels of trade, and the intended consumers.  For

example, the applicant could identify “web and mobile service providing employment opportunities to the

event planning market, namely, providing an on-line searchable database featuring employment

opportunities in the event planning market.”   

 

Applicant may amend the identification of goods and services to the following, if accurate:

 



Class 09 - Downloadable mobile and web software application providing {applicant

to specify exactly what the downloadable application are providing to

consumers, i.e. listings of, information regarding, etc.} employment

opportunities to the event planning market

Class 35 - Web and mobile service providing employment opportunities to the event

planning market, namely, {applicant to specify the common commercial

or generic name of the web and mobile services the applicant intends to

provide in Class 35 only, i.e. providing an on-line searchable database

featuring employment opportunities in the event planning market, etc.}

Class 42 - Providing temporary use of the non-downloadable web application

providing {applicant to specify exactly what the downloadable application

are providing to consumers, i.e. listings of, information regarding, etc.}

employment opportunities to the event planning market

 

See TMEP §1402.01.

 

An applicant may only amend an identification to clarify or limit the goods and services, but not to add to

or broaden the scope of the goods and services.  37 C.F.R. §2.71(a); see TMEP §§1402.06 et seq.,

1402.07.

 

For assistance with identifying and classifying goods and services in trademark applications, please see

the USPTO’s  online searchable U.S. Acceptable Identification of Goods and Services Manual at

http://tess2.uspto.gov/netahtml/tidm.html.  See TMEP §1402.04.

 

CLARIFICATION OF THE NUMBER OF CLASSES FOR WHICH REGISTRATION IS SOUGHT

 

The application identifies goods and services that could be classified in at least 3 classes; however,

applicant submitted a fee sufficient for only 2 classes.  In a multiple-class application, a fee for each class

is required.  37 C.F.R. §2.86(a)(2), (b)(2); TMEP §§810.01, 1403.01.

 

Therefore, applicant must either (1) restrict the application to the number of classes covered by the fees

already paid, or (2) submit the fees for each additional class.

 

MULTIPLE CLASS APPLICATION REQUIREMENTS

 

The fee for adding classes to a TEAS Reduced Fee (RF) application is $275 per class.  See 37 C.F.R.

§§2.6(a)(1)(iii), 2.23(a).  For information regarding the requirements for maintaining the lower TEAS RF

fee and, if these requirements are not satisfied, for adding classes at a higher fee by TEAS and in a paper

submission, please go to https://www-cms.uspto.gov/trademark/laws-regulations/how-satisfy-

requirements-multiple-class-trademark-electronic-application.

 

The application identifies goods and services in more than one international class; therefore, applicant

must satisfy all the requirements below for each international class based on use in commerce under

Section 1(a):

 

(1)       List the goods and services by their international class number in consecutive

numerical order, starting with the lowest numbered class.

 

(2)       Submit a filing fee for each international class not covered by the fees already paid

http://tess2.uspto.gov/netahtml/tidm.html
https://www-cms.uspto.gov/trademark/laws-regulations/how-satisfy-requirements-multiple-class-trademark-electronic-application
https://www-cms.uspto.gov/trademark/laws-regulations/how-satisfy-requirements-multiple-class-trademark-electronic-application
http://www.uspto.gov/trademarks/law/multiclass.jsp#list
http://www.uspto.gov/trademarks/law/multiclass.jsp#fees


(view the USPTO’s  current fee schedule at http://www.uspto.gov/trademarks/tm_fee_info.jsp).

  The application identifies goods and services that could be classified in at least 3 classes;

however, applicant submitted a fees sufficient for only 2 classes.  Applicant must either submit

the filing fees for the classes not covered by the submitted fees or restrict the application to the

number of classes covered by the fees already paid.

 

(3)       Submit verified dates of first use of the mark anywhere and in commerce for each

international class.

 

(4)       Submit a specimen for each international class.  The current specimen is acceptable

for classes 09 and 35; and applicant needs a specimen for class 42. 

 

            Examples of specimens for services include advertising and marketing materials,

brochures, photographs of business signage and billboards, and website printouts that show the

mark used in the actual sale, rendering, or advertising of the services. 
 

(5)       Submit a verified statement that “ The specimen was in use in commerce on or in

connection with the goods and/or services listed in the application at least as early as the

filing date of the application.”  

 

See 15 U.S.C. §§1051(a), 1112; 37 C.F.R. §§ 2.32(a)(6)-(7), 2.34(a)(1), 2.86(a); TMEP §§904, 1403.01,

1403.02(c).

 

For an overview of the requirements for a Section 1(a) multiple-class application and how to satisfy the

requirements online using the Trademark Electronic Application System (TEAS) form, please go to

http://www.uspto.gov/trademarks/law/multiclass.jsp.

 

RESPONSE GUIDELINES

 

For this application to proceed toward registration, applicant must explicitly address each refusal and

requirement raised in this Office action.  If the action includes a refusal, applicant may provide arguments

and/or evidence as to why the refusal should be withdrawn and the mark should register.  Applicant may

also have other options for responding to a refusal and should consider such options carefully.  To respond

to requirements and certain refusal response options, applicant should set forth in writing the required

changes or statements.

 

If applicant does not respond to this Office action within six months of the issue/mailing date, or responds

by expressly abandoning the application, the application process will end, the trademark will fail to

register, and the application fee will not be refunded.  See 15 U.S.C. §1062(b); 37 C.F.R. §§2.65(a),

2.68(a), 2.209(a); TMEP §§405.04, 718.01, 718.02.  Where the application has been abandoned for failure

to respond to an Office action, applicant’s only option would be to file a timely petition to revive the

application, which, if granted, would allow the application to return to active status.  See 37 C.F.R. §2.66;

TMEP §1714.  There is a $100 fee for such petitions.  See 37 C.F.R. §§2.6, 2.66(b)(1).

 

If applicant has questions regarding this Office action, please telephone or e-mail the assigned trademark

examining attorney.  All relevant e-mail communications will be placed in the official application record;

however, an e-mail communication will not be accepted as a response to this Office action and will not

extend the deadline for filing a proper response.  See 37 C.F.R. §§2.62(c), 2.191; TMEP §§304.01-.02,

709.04-.05.  Further, although the trademark examining attorney may provide additional explanation

http://www.uspto.gov/trademarks/tm_fee_info.jsp
http://www.uspto.gov/trademarks/law/multiclass.jsp#dates
http://www.uspto.gov/trademarks/law/multiclass.jsp#specimen
http://www.uspto.gov/trademarks/law/multiclass.jsp#statement
http://www.uspto.gov/trademarks/law/multiclass.jsp


pertaining to the refusal and requirement in this Office action, the trademark examining attorney may not

provide legal advice or statements about applicant’s rights.   See TMEP §§705.02, 709.06.

 

TEAS PLUS OR TEAS REDUCED FEE (TEAS RF) APPLICANTS – TO MAINTAIN LOWER

FEE, ADDITIONAL REQUIREMENTS MUST BE MET, INCLUDING SUBMITTING

DOCUMENTS ONLINE:  Applicants who filed their application online using the lower-fee TEAS Plus

or TEAS RF application form must (1) file certain documents online using TEAS, including responses to

Office actions (see TMEP §§819.02(b), 820.02(b) for a complete list of these documents); (2) maintain a

valid e-mail correspondence address; and (3) agree to receive correspondence from the USPTO by e-mail

throughout the prosecution of the application.  See 37 C.F.R. §§2.22(b), 2.23(b); TMEP §§819, 820. 

TEAS Plus or TEAS RF applicants who do not meet these requirements must submit an additional

processing fee of $50 per international class of goods and/or services.  37 C.F.R. §§2.6(a)(1)(v), 2.22(c),

2.23(c); TMEP §§819.04, 820.04.  However, in certain situations, TEAS Plus or TEAS RF applicants may

respond to an Office action by authorizing an examiner’s amendment by telephone without incurring this

additional fee. 

 

 

 

/Mark S. Tratos/

Mark S. Tratos

Trademark Examining Attorney

Law Office 113

(571) 270-3575

Mark.Tratos@uspto.gov

 

TO RESPOND TO THIS LETTER:  Go to http://www.uspto.gov/trademarks/teas/response_forms.jsp.  Please

wait 48-72 hours from the issue/mailing date before using the Trademark Electronic Application System

(TEAS), to allow for necessary system updates of the application.  For technical assistance with online

forms, e-mail TEAS@uspto.gov.  For questions about the Office action itself, please contact the assigned

trademark examining attorney.  E-mail communications will not be accepted as responses to Office

actions; therefore, do not respond to this Office action by e-mail.

 

All informal e-mail communications relevant to this application will be placed in the official

application record.

 

WHO MUST SIGN THE RESPONSE:  It must be personally signed by an individual applicant or

someone with legal authority to bind an applicant (i.e., a corporate officer, a general partner, all joint

applicants).  If an applicant is represented by an attorney, the attorney must sign the response. 

 

PERIODICALLY CHECK THE STATUS OF THE APPLICATION:  To ensure that applicant does

not miss crucial deadlines or official notices, check the status of the application every three to four months

using the Trademark Status and Document Retrieval (TSDR) system at http://tsdr.uspto.gov/.  Please keep

a copy of the TSDR status screen.  If the status shows no change for more than six months, contact the

Trademark Assistance Center by e-mail at TrademarkAssistanceCenter@uspto.gov or call 1-800-786-

9199.  For more information on checking status, see http://www.uspto.gov/trademarks/process/status/.

 

TO UPDATE CORRESPONDENCE/E-MAIL ADDRESS:  Use the TEAS form at

http://www.uspto.gov/trademarks/teas/correspondence.jsp.

 

http://www.uspto.gov/trademarks/teas/response_forms.jsp
mailto:TEAS@uspto.gov
http://tsdr.uspto.gov/
mailto:TrademarkAssistanceCenter@uspto.gov
http://www.uspto.gov/trademarks/process/status/
http://www.uspto.gov/trademarks/teas/correspondence.jsp
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EXHIBIT 3 



Login Now: User Email ●●●●●●●●

Because job searching is no longer a

one-person fight. At Jobblehead we all

share the common experience of being

unemployed, underemployed or seeking

out new and different opportunities.

Why not, since you are already here

take the next step and learn about some

exciting features Jobblehead has to

offer such as our unique user profile

capabilities, original articles, job search,

community forums, etc.

Go ahead and take a look. These hand

selected contributors offer free advice

on a wide-ranging selection of topics

designed specifically to provide useful

tips and guidance to our community.

© Jobblehead | About Us | Contact | Privacy | Terms and Conditions + site by lightray

Search for Jobs  |  Connect with Peers  |  Follow Job Rumors  |  Be Seen: Video Resumes  |  Contributors

SEP JAN FEB

13
2010 2012 2013

12 captures

27 Sep 09 - 13 Jan 12

Close

Help

Welcome to Jobblehead https://web.archive.org/web/20120113194506/http://www.jobblehead.com/

1 of 1 12/10/2015 1:19 PM
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简体中文  English  Français  Русс  Español العربية   Portuguese

ICANN WHOIS 

  

Registrant Contact
Name: Zachary Smith
Organization:
Mailing Address: 39 Woodstock Avenue, Brighton Massachusetts 02120 US
Phone: +1.6505338636
Ext:
Fax:
Fax Ext:
Email: z.smith650@gmail.com

Admin Contact
Name: Zachary Smith
Organization:
Mailing Address: 39 Woodstock Avenue, Brighton Massachusetts 02120 US
Phone: +1.6505338636
Ext:
Fax:
Fax Ext:
Email: z.smith650@gmail.com

Tech Contact
Name: Zachary Smith
Organization:
Mailing Address: 39 Woodstock Avenue, Brighton Massachusetts 02120 US
Phone: +1.6505338636

Contact Information

Showing results for: jobblehead.com
Original Query: www.jobblehead.com

www.jobblehead.com Lookup

https://whois.icann.org/zh/lookup?name=www.jobblehead.com
https://whois.icann.org/en/lookup?name=www.jobblehead.com
https://whois.icann.org/fr/lookup?name=www.jobblehead.com
https://whois.icann.org/ru/lookup?name=www.jobblehead.com
https://whois.icann.org/es/lookup?name=www.jobblehead.com
https://whois.icann.org/ar/lookup?name=www.jobblehead.com
https://whois.icann.org/pt/lookup?name=www.jobblehead.com
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Ext:
Fax:
Fax Ext:
Email: z.smith650@gmail.com

Registrar

WHOIS Server: whois.godaddy.com
URL: http://www.godaddy.com
Registrar: GoDaddy.com, LLC
IANA ID: 146
Abuse Contact Email: abuse@godaddy.com
Abuse Contact Phone: +1.4806242505

Status

Domain Status: clientTransferProhibited
http://www.icann.org/epp#clientTransferProhibited
Domain Status: clientUpdateProhibited
http://www.icann.org/epp#clientUpdateProhibited
Domain Status: clientRenewProhibited
http://www.icann.org/epp#clientRenewProhibited
Domain Status: clientDeleteProhibited
http://www.icann.org/epp#clientDeleteProhibited

Important Dates

Updated Date: 2015-12-03
Created Date: 2015-12-03
Registration Expiration Date: 2016-12-03

Name Servers
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NS57.DOMAINCONTROL.COM
NS58.DOMAINCONTROL.COM

Raw WHOIS Record

Domain Name: jobblehead.com 
Registry Domain ID:  _DOMAIN_COM‐VRSN 
Registrar WHOIS Server: whois.godaddy.com 
Registrar URL: http://www.godaddy.com 
Update Date:  0 ‐ ‐0 T : : Z 
Creation Date:  0 ‐ ‐0 T : : Z 
Registrar Registration Expiration Date:  0 ‐ ‐0 T : : Z 
Registrar: GoDaddy.com, LLC 
Registrar IANA ID:   
Registrar Abuse Contact Email: abuse@godaddy.com 
Registrar Abuse Contact Phone: + . 0 0  
Domain Status: clientTransferProhibited 
http://www.icann.org/epp#clientTransferProhibited 
Domain Status: clientUpdateProhibited 
http://www.icann.org/epp#clientUpdateProhibited 
Domain Status: clientRenewProhibited 
http://www.icann.org/epp#clientRenewProhibited 
Domain Status: clientDeleteProhibited 
http://www.icann.org/epp#clientDeleteProhibited 
Registry Registrant ID: Not Available From Registry 
Registrant Name: Zachary Smith 
Registrant Organization:  
Registrant Street:   Woodstock Avenue 
Registrant Street: Apt   
Registrant City: Brighton 
Registrant State/Province: Massachusetts 
Registrant Postal Code: 0 0 
Registrant Country: US 
Registrant Phone: + . 0  
Registrant Phone Ext:  
Registrant Fax:  
Registrant Fax Ext:  
Registrant Email: z.smith 0@gmail.com 
Registry Admin ID: Not Available From Registry 
Admin Name: Zachary Smith 
Admin Organization:  
Admin Street:   Woodstock Avenue 
Admin Street: Apt   
Admin City: Brighton 
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Admin State/Province: Massachusetts 
Admin Postal Code: 0 0 
Admin Country: US 
Admin Phone: + . 0  
Admin Phone Ext:  
Admin Fax:  
Admin Fax Ext:  
Admin Email: z.smith 0@gmail.com 
Registry Tech ID: Not Available From Registry 
Tech Name: Zachary Smith 
Tech Organization:  
Tech Street:   Woodstock Avenue 
Tech Street: Apt   
Tech City: Brighton 
Tech State/Province: Massachusetts 
Tech Postal Code: 0 0 
Tech Country: US 
Tech Phone: + . 0  
Tech Phone Ext:  
Tech Fax:  
Tech Fax Ext:  
Tech Email: z.smith 0@gmail.com 
Name Server: NS .DOMAINCONTROL.COM 
Name Server: NS .DOMAINCONTROL.COM 
DNSSEC: unsigned 
URL of the ICANN WHOIS Data Problem Reporting System: 
http://wdprs.internic.net/ 
>>> Last update of WHOIS database:  0 ‐0 ‐ T :00:00Z <<< 

For more information on Whois status codes, please visit 
https://www.icann.org/resources/pages/epp‐status‐codes‐ 0 ‐0 ‐ ‐
en 

The data contained in GoDaddy.com, LLC's WhoIs database, 
while believed by the company to be reliable, is provided "as is" 
with no guarantee or warranties regarding its accuracy.  This 
information is provided for the sole purpose of assisting you 
in obtaining information about domain name registration records.
Any use of this data for any other purpose is expressly forbidden 
without the prior written 
permission of GoDaddy.com, LLC.  By submitting an inquiry, 
you agree to these terms of usage and limitations of warranty.  In 
particular, 
you agree not to use this data to allow, enable, or otherwise make 
possible, 
dissemination or collection of this data, in part or in its 
entirety, for any 
purpose, such as the transmission of unsolicited advertising and
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and solicitations of any kind, including spam.  You further agree 
not to use this data to enable high volume, automated or robotic 
electronic 
processes designed to collect or compile this data for any purpose, 
including mining this data for your own personal or commercial 
purposes.  

Please note: the registrant of the domain name is specified 
in the "registrant" section.  In most cases, GoDaddy.com, LLC  
is not the registrant of domain names listed in this database. 

Submit a Complaint for WHOIS 
WHOIS Inaccuracy Complaint Form 
WHOIS Service Complaint Form

WHOIS Compliance FAQs

NOTICE, DISCLAIMERS AND TERMS OF USE:

All results shown are captured from registries and/or registrars and are framed in real-time. 
ICANN does not generate, collect, retain or store the results shown other than for the transitory
duration necessary to show these results in response to real-time queries.*  These results are
shown for the sole purpose of assisting you in obtaining information about domain name
registration records and for no other purpose.  You agree to use this data only for lawful purposes
and further agree not to use this data (i) to allow, enable, or otherwise support the transmission by
email, telephone, or facsimile of mass unsolicited, commercial advertising, or (ii) to enable high
volume, automated, electronic processes to collect or compile this data for any purpose, including
without limitation mining this data for your own personal or commercial purposes.  ICANN
reserves the right to restrict or terminate your access to the data if you fail to abide by these terms
of use. ICANN reserves the right to modify these terms at any time.  By submitting a query, you
agree to abide by these terms.

*  There is one exception:  ICANN acts as the registry operator for the .int TLD, and in that
capacity it does collect, generate, retain and store information regarding registrations in the .int
TLD.

© 2016 Internet Corporation for Assigned Names and Numbers     Privacy Policy

http://www.icann.org/en/resources/compliance/complaints/whois/inaccuracy-form
http://www.icann.org/en/resources/compliance/complaints/whois/service-form
http://www.icann.org/en/resources/compliance/complaints/whois
http://www.icann.org/en/help/privacy
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1/15/2016 Jobblehead (@Jobblehead) | Twitter

https://twitter.com/jobblehead 1/4

Jobblehead
@Jobblehead

A community of the employable. By the
people, for the people. Never spam the
people.

jobblehead.com
 Joined June 2010




Tweet to Jobblehead


Jobblehead @Jobblehead · 12 Sep 2010
Hope to launch this week in beta  we're coming.  Long time in the 
making. Get there.

     

Jobblehead @Jobblehead · 29 Aug 2010
helping out a buddy  anonymous 25 sec survey.  Pls RT.  Thanks! 
http://www.surveymonkey.com/s/57FHJP5

     

Jobblehead @Jobblehead · 17 Jul 2010

We're all different yet go thru similar 
roadblocks  an inspiring piece.An 
Entrepreneur Who Took a Chance on 
Herself  http://nyti.ms/dDhEWR
   1   

Promoted Tweet
SalesforceIQ @salesforceiq · Jan 13

Come see what all the fuss is about. Try 
SalesforceIQ. 

 Promoted

9:37 AM  13 Jan 2016 · Details



Tweets   Tweets & replies

TWEETS

12
FOLLOWING

43
FOLLOWERS

15
LISTS

1 

 Follow


Confirm your email address to access all of Twitter's features. A confirmation message was sent to karin@fgdlaw.com.

 Update email address · Learn moreResend confirmation



Home


Moments


Notifications


Messages


Search Twitter 



2

https://twitter.com/Jobblehead
https://twitter.com/Jobblehead
http://t.co/cA2lIEssnO
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/24315101317
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/22465370575
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/18773783150
https://twitter.com/salesforceiq
https://twitter.com/salesforceiq/status/687327736709292032
https://twitter.com/salesforceiq
https://twitter.com/salesforceiq/status/687327736709292032
https://twitter.com/Jobblehead/with_replies
https://twitter.com/Jobblehead/following
https://twitter.com/Jobblehead/followers
https://twitter.com/Jobblehead/lists
https://twitter.com/settings/account?change_email=true
https://support.twitter.com/articles/82050-i-m-having-trouble-confirming-my-email
https://twitter.com/
https://twitter.com/i/moments
https://twitter.com/i/notifications
https://twitter.com/settings/account
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   5   15


Jobblehead @Jobblehead · 15 Jul 2010
Testing to begin any day now  yeaahhhhhh

     

Jobblehead @Jobblehead · 12 Jul 2010
RT @mashable Google App Inventor: Now Anyone Can Create an 
Android App http://bit.ly/daJG7g

     

Jobblehead followed Neil Patrick Harris, Jeremy Piven, Startup Princess and 4 others


@ActuallyNPH

I dig variety acts, Pixar, puppets,
prestidigitation, immersive theatre,
game shows, theme parks, my family
and great meals. Not necessarily in…



 Follow


Neil Patrick Harris 



@jeremypiven

Catch Up on Mr. Selfridge on Amazon
Prime



 Follow


Jeremy Piven 



Jobblehead @Jobblehead · 7 Jul 2010
Thanks to those who registered overnight  big spike in numbers! We're 
coming soon...promise.

     

Jobblehead @Jobblehead · 6 Jul 2010
Exactly why Jobblehead was created: 
http://www.nytimes.com/2010/07/07/business/economy/07generation.h
tml?hp

     

Jobblehead @Jobblehead · 23 Jun 2010
The stress of today's Wimbledon & World Cup was almost unbearable.  
Back to work...

     

Jobblehead @Jobblehead · 22 Jun 2010
There's something to be said for small victories.

     

 Jobblehead Retweeted
John Jantsch @ducttape · 19 Jun 2010
build your elevator pitch with this tool from Harvard Business School  
http://bit.ly/9Yw1Fy



   7   17


https://twitter.com/ActuallyNPH
https://twitter.com/jeremypiven
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/18608248032
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/18363479252
https://twitter.com/mashable
https://twitter.com/ActuallyNPH
https://twitter.com/jeremypiven
https://twitter.com/startupprincess
https://twitter.com/Jobblehead/following
https://twitter.com/ActuallyNPH
https://twitter.com/ActuallyNPH
https://twitter.com/help/verified
https://twitter.com/jeremypiven
https://twitter.com/jeremypiven
https://twitter.com/help/verified
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/17957024875
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/17915184347
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/16892706327
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/16824497878
https://twitter.com/Jobblehead
https://twitter.com/ducttape
https://twitter.com/ducttape/status/16559858268
https://twitter.com/ActuallyNPH
https://twitter.com/jeremypiven
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Who to follow ·
Refresh · View all

Find friends

Back to top ↑

Jobblehead @Jobblehead · 17 Jun 2010
Being out of work should not be a scarlet letter... 
http://finance.yahoo.com/news/Outofworkjobapplicantstoldcnnm
3498252371.html?x=0

     

View summary

Promoted Tweet
Aetna @Aetna · Jan 13

Learn how #mindfulness can guide you in 
relationships: aet.na/1IMtoUl

 Promoted


   108   290


Jobblehead @Jobblehead · 17 Jun 2010
Social networking for the employable?  Yes! 
http://www.jobblehead.com/, register here and we'll send you a msg 
when we're live!

     



MedgenE…


Promoted

Follow




Wendy Wo…


Follow


Alice Glob…


Follow


Trends · Change
#13Hours
Six soldiers had the
courage to do what was
right. See @13hours Promoted by 13 Hours
Movie

#NationalHatDay
30.5K Tweets

#NewYorkValues
51.2K Tweets

Grizzly Adams
18.6K Tweets

#9YearsOfKidrauhl
403K Tweets



https://twitter.com/who_to_follow/suggestions
https://twitter.com/who_to_follow/import
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/16405932433
https://twitter.com/Aetna/status/687310646652878848
https://twitter.com/Aetna
https://twitter.com/Aetna/status/687310646652878848
https://twitter.com/hashtag/mindfulness?src=hash
https://t.co/x4HFne6cVo
https://twitter.com/Aetna
https://twitter.com/Jobblehead
https://twitter.com/Jobblehead/status/16404940331
https://twitter.com/Medgen_EHR
https://twitter.com/Medgen_EHR
https://twitter.com/mehafceo
https://twitter.com/aliceglobus
https://twitter.com/hashtag/13Hours?src=ptrn
https://twitter.com/hashtag/NationalHatDay?src=tren
https://twitter.com/hashtag/NewYorkValues?src=tren
https://twitter.com/search?q=%22Grizzly%20Adams%22&src=tren
https://twitter.com/hashtag/9YearsOfKidrauhl?src=tren
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403K Tweets

#UGDebate16
73.3K Tweets

#FridayFeeling
42.6K Tweets

Jack Bauer
Just started trending

Mos Def
14.8K Tweets

Cespedes
11.5K Tweets

Cloverfield
55K Tweets

© 2016 Twitter  About
Help  Terms  Privacy
Cookies  Ads info

https://twitter.com/hashtag/9YearsOfKidrauhl?src=tren
https://twitter.com/hashtag/UGDebate16?src=tren
https://twitter.com/hashtag/FridayFeeling?src=tren
https://twitter.com/search?q=%22Jack%20Bauer%22&src=tren
https://twitter.com/search?q=%22Mos%20Def%22&src=tren
https://twitter.com/search?q=Cespedes&src=tren
https://twitter.com/search?q=Cloverfield&src=tren
https://twitter.com/about
https://support.twitter.com/
https://twitter.com/tos
https://twitter.com/privacy
https://support.twitter.com/articles/20170514
https://support.twitter.com/articles/20170451
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Secretary of State Main Website Business Programs Notary & Authentications Elections Campaign & Lobbying

Business Entity Detail

Data is updated to the California Business Search on Wednesday and Saturday mornings. Results
reflect work processed through Tuesday, January 12, 2016. Please refer to Processing Times for the
received dates of filings currently being processed. The data provided is not a complete or certified
record of an entity.

Entity Name: JOBBLEHEAD.COM, LLC

Entity Number: 200916810037

Date Filed: 06/15/2009

Status: CANCELED

Jurisdiction: CALIFORNIA

Entity Address: 1740 MALCOLM AVE #103

Entity City, State, Zip: LOS ANGELES CA 90024

Agent for Service of
Process:

CORPORATION SERVICE COMPANY WHICH WILL DO BUSINESS IN
CALIFORNIA

Agent Address: AS CSC  LAWYERS INCORPORATING SERVICE, (C1592199)

Agent City, State, Zip: *

* Indicates the information is not contained in the California Secretary of State's database.

* Note: If the agent for service of process is a corporation, the address of the agent may be requested
by ordering a status report.

For information on checking or reserving a name, refer to Name Availability.
For information on ordering certificates, copies of documents and/or status reports or to request a
more extensive search, refer to Information Requests.
For help with searching an entity name, refer to Search Tips.
For descriptions of the various fields and status types, refer to Field Descriptions and Status
Definitions.

Modify Search  New Search  Printer Friendly  Back to Search Results 

Privacy Statement | Free Document Readers
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California Secretary of State Alex Padilla

Business Search  Field Descriptions and Status Definitions
Field Descriptions

Entity Number:
The identification number assigned to a business entity by the Secretary of State at the time of filing.

Date Filed:
The date of formation of a California (domestic) business entity, the date of qualification or registration of a foreign (not
formed in California) business entity doing business in California, the date of registration of a domestic or foreign limited
partnership, or the date a business entity converted to a California corporation, California limited liability company or
California limited partnership.

Status:
See Status Definitions below.
Note: The status of a foreign business entity in California is applicable only to the entity's registration in the State of
California. Information regarding the status of the entity must be obtained from the entity's state, country or other place of
formation.

Jurisdiction:
The state, country or other place under which laws a business entity was organized.

Entity Address:
The executive office or mailing address of a business entity.

Agent for Service of Process:
An individual (officer, member or any other person, whether or not affiliated with a business entity) or a corporation
designated to receive the service of process (court papers) if a business entity is sued by another party.

Note: If the agent for service of process of a limited liability company or limited partnership is a corporation, the address
of the agent may be requested by ordering a status report. For information about ordering a status report, see
Information Requests (/businessprograms/businessentities/informationrequests/).

New Search (http://kepler.sos.ca.gov/)

Status Definitions
Active:
Domestic entities – Subject to any other requirements imposed by law, the domestic entity has filed its formation
document in California and is authorized to carry out its business activities.

Foreign entities – Subject to any other requirements imposed by law, the foreign entity has registered and is authorized
to transact intrastate business in California.

Canceled:
Domestic and foreign corporations – The formation or qualification filing was canceled by the California Secretary of
State because the payment for the filing fee was not honored by the financial institution.

SOS Canceled:
Domestic and foreign limited partnerships and limited liability companies – The formation or registration filing was
canceled by the California Secretary of State because the payment for the filing fee was not honored by the financial
institution.

Suspended (domestic entities) or Forfeited (foreign entities):
The business entity's powers, rights and privileges, which include the right to use the entity's name in California, were
suspended or forfeited in California as described below:

SOS Suspended or SOS Forfeited:
The business entity was suspended or forfeited by the Secretary of State for failure to file the required Statement
of Information (/businessprograms/businessentities/statements/), and in the case of a domestic corporation

http://www.sos.ca.gov/business-programs/business-entities/information-requests/
http://kepler.sos.ca.gov/
http://www.sos.ca.gov/business-programs/business-entities/statements/
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that is an association formed to manage a common interest development, the required Statement by Common
Interest Development Association (/businessprograms/businessentities/statements/).

Note: In the case of a domestic or foreign corporation, the Secretary of State suspension or forfeiture also may be
due to the failure of the corporation to reimburse the Victims of Corporate Fraud Compensation Fund
(/businessprograms/vcfcf/) for a paid claim. However, in most cases, suspension or forfeiture by the Secretary
of State is due to failure to file the required statement(s) as stated above. Further information about the type of
Secretary of State suspension or forfeiture can be obtained by ordering a status report. For information about
ordering a status report, see Information Requests (/businessprograms/businessentities/information
requests/).

FTB Suspended or FTB Forfeited:
The business entity was suspended or forfeited by the Franchise Tax Board for failure to meet tax requirements
(e.g., failure to file a return, pay taxes, penalties, interest).

SOS/FTB Suspended or SOS/FTB Forfeited:
The business entity was suspended or forfeited by both the Secretary of State and the Franchise Tax Board as
stated above.

For information about how to revive a suspended/forfeited entity, see Frequently Asked Questions (/business
programs/businessentities/faqs/#suspensionquestion3).

Dissolved:
Domestic corporations– The business entity filed a Certificate of Dissolution, or a copy of a court order, decree or
judgment declaring the business entity dissolved, and the powers, rights and privileges of the entity have ceased in
California.

Surrender:
Foreign corporations – The business entity surrendered its right to transact business in the State of California

Dissolved:
Domestic limited partnerships and limited liability companies – The business entity has voluntarily elected to wind up the
business operations.

Pending Cancel:
Limited liability companies – The business entity filed a Certificate of Cancellation without a valid Tax Clearance
Certificate prior to September 29, 2006, when the requirement for a Tax Clearance Certificate was eliminated from
statute. Questions about the pending cancel status and/or the process required to complete the cancellation of the entity
can be directed to our Sacramento office (/businessprograms/businessentities/contact/).
Canceled:
Domestic limited partnerships and limited liability companies – The business entity filed a Certificate of Cancellation and
the powers, rights and privileges of the domestic entity have ceased in California.

Foreign limited partnerships and limited liability companies – The business entity filed a Certificate of Cancellation and
the foreign entity is no longer authorized to transact intrastate business in California.

Merged Out:
The business entity merged out of existence in California into another business entity. The name of the surviving entity
can be obtained by ordering a copy of the filed merger document containing the name of the surviving entity, or by
ordering a status report. Note: If ordering a status report, include a specific request for the name of the surviving entity.
For information about ordering a copy of a filed document and/or a status report, see Information Requests (/business
programs/businessentities/informationrequests/).
ConvertedOut:
The business entity converted to another type of business entity or to the same type under a different jurisdiction as
provided by statute. The name of the new entity can be obtained by ordering a copy of the filed conversion document
containing the name of the new entity, or by ordering a status report. Note: If ordering a status report, include a specific
request for the name of the new entity. For information about ordering a copy of a filed document and/or a status report,
see Information Requests (/businessprograms/businessentities/informationrequests/).
Term Expired:
Domestic corporations – The business entity's term of existence has expired, as provided by the entity's Articles of
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Incorporation.

Inactive:
There is more than one reason for this status. The reason for an inactive status can be obtained by ordering a status
report. Note: If ordering a status report, include a specific request for the reason for the inactive status. For information
about ordering a status report, see Information Requests (/businessprograms/businessentities/information
requests/).

New Search (http://kepler.sos.ca.gov/)

Disclaimer: This tool allows you to search the Secretary of State's California Business Search database for abstracts of information for
domestic stock, domestic nonprofit and qualified foreign corporations, limited liability companies and limited partnerships that have filed with this
office. This search tool groups corporations separately from limited liability companies and limited partnerships and returns all entities for the
search criteria in the respective groups regardless of the current status.

Although every attempt has been made to ensure that the information contained in the database is accurate, the Secretary of State's office is
not responsible for any loss, consequence, or damage resulting directly or indirectly from reliance on the accuracy, reliability, or timeliness of
the information that is provided. All such information is provided "as is." For information about ordering copies of the official business entity
records for a particular entity, see Information Requests (/businessprograms/businessentities/informationrequests/).
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